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Questions are of equal value or as indicated in the margin.
Answer any two questions from question no. 1 to 4. Question no. 5 is compulsory.

1. “Image means personality”. Elucidate your answer from the perspective of a brand (give
detailed examples). 15

2. Trace the role of Public service Advertisements in the societal development of India. 15

3. Discuss the role of social issues in commercial advertising and its impact on society and
the target audience. 8+7=15

4. Discuss the concept of ethics in advertising with special reference to ASCI. 15

5. Write short notes on any two of the following: 5×2=10

 (a) AIDA

 (b) Ad Humor

 (c) David Ogilvy

 (d) Rural Advertisement

________


